BUSINESS SALES AND MARKETING
Loyalist College

Congratulations and welcome to the Business Sales and Marketing Program. Over the next few
months you will have the opportunity to build upon the skills you have already developed, learn
current businesgractices and participate in interesting and exciting projects.

The Business Sales and Marketing Program has been created with your success irhaind.
goal of the program is to build both the soft and gtiaal skills that are needed for
employment Fom the very first day of classes you are encouraged to ppatieand take full
advantage oeveryopportunity to growboth professiondy and persondy.

We encourage you to check out the Loyalist weblink for more information on our program;
http://www.loyalistcollege.com/program&nd-courses/fulitime-programs/businessalesand

marketing

The Business Sales and Marketing Program of Logaliege began in 1984 and has produced
hundreds of graduates who have been employed in many industradsding: health and

safety, food and beverage, building, IT, event planning, tourism, hospitality, pharmaceutical and
packaging. Workingith major corporations such asCocaCola, Nestle, Canarm, Bioniche,
Atlantic Packaging, Cintas, G. E. Shnier, Cimco,computer software companigspfiton
groups,andsporting enterprisesike the Belleville Bulls Hockey Club (OHbhame a few.

Theexpeience of outhandson marketing projects, third and fourth semestahlShadows as
well as the Business and Marketimgternships alhelp you gain the skills and attributes
needed to enhance your oppanities to have a careein sales and marketinginternship
placement and Job Shadows have been with companies includihfCshoes headffice,
.2abG2y t AT T Qahe @ritaNd Hodkey Yeague, Thad BAR 598 radio stafitawa
Senators Hockey Club, Bioniche Pharmaceuticals, Cdngitmng, and so many more!
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of 2009!


http://www.loyalistcollege.com/programs-and-courses/full-time-programs/business-sales-and-marketing
http://www.loyalistcollege.com/programs-and-courses/full-time-programs/business-sales-and-marketing

BELLEVILLE BU@BLPLAYOFF PARTY
Marketing Project: hosted over 900 people to a concamdfestival with food andjames to
kick-off the Bulls 20082009 playoff run. Oustudents successfully marketed to varying
demographics while having a great time. Thesient collectecbver $800 and 2000 Ibs of food
for the local food bank.







FORDMUSEUM
The class visited the Ford Museum in Detroit for a look at the history of marketing the
automobile, marketing pop culture, and a look at the Human Right exhibit (which ties into our
leadership curriculum).




