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Hello fellow graduates,

it is that exciting time of year when we look forward to meeting the newest 
Loyalist graduates and anticipate the many successes they will achieve in 
their careers. as a community and an organization, we also recognize the 
importance of continuing to focus on the critical factors which are so important 
to the success of the College.

the next five years will be directed by Loyalist 2020 – the strategic Plan for 
2015 - 2020. Loyalist 2020 will take the College through 2017 and the 50th 

anniversary of the College. this Plan builds on the previous strategic Plan 
and the three pillars of academic excellence, service and systems excellence, 
and sustainability and Capacity-Building. as graduates of the College i know 
that, like me, you will appreciate and understand the overriding importance 
of student success in all College activities. this focus is at the centre of everything 
we do, and is reflected in our “strategic enablers” – our outstanding staff; 
our deeply-felt commitment to each student reaching their potential; our 
comprehensive base of high-quality programs; our location and size; and 
our partners in our communities and beyond.

Your input is important, and all members of the College community – our 
students, faculty, staff, alumni and our partners in education, business and 

industry and the community at large, are invited to review the consultation  
draft and provide any comments or feedback. You will find it at  
loyalistcollege.com/stratplan2020. the Board of governors will review the 
final draft for approval at its meeting on June 11.

as we prepare for the 2015 June Convocation and recognize the achievements 
and commitment of  this year’s graduating students, i know that you join me 
in congratulating them and extending best wishes for their futures! Loyalist  
has a strong tradition in graduate employment, and this year’s Key Performance 
indicator (KPi) result, showing that 89.3% of our most recent grads were 
employed within six months of graduation, places Loyalist number one in 
the province for grad employment! Loyalist has a strong and growing tradition  
which is built on the input of many over the years. i urge you to stay engaged 
with the College – please review the strategic Plan and let us know what 
you think – and stay in touch with loyalistcollege.com.

Maureen Piercy 
President and Ceo, Loyalist College 
mpiercy@loyalistc.on.ca 
twitter@MaureenPiercy
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aLUMni assoCiation  
President’s Message
Congratulations to the newest members of our Loyalist alumni, graduating  
on June 4 and 5, 2015. it was my pleasure to join with the executive members 
to welcome you and to present you with a College decal, which we hope 
you will display with pride. if you attended grad Bash on March 4 in the 
dining Hall, you are aware of all of the great benefits available to you as 
Loyalist alumni. More than 400 students were served pizza and presented 
with Loyalist tote bags by alumni executive members. the Career Centre 
and Loyalist post-graduate programs participated, as well as affinity partners 
td insurance Meloche Monnex and Manulife Financial. 

i also want to recognize new alumni association executive members who 
were elected at the annual general meeting in november 2014.  on behalf 
of all alumni, we extend our appreciation for all of the volunteer hours you 
dedicate to helping us meet alumni goals. one of our objectives is to continue 
enhancing alumni gardens and Memorial grove, a special place on campus 
to remember alumni, students, faculty and staff whom we have lost. a pergola,  
constructed by College technology and trade Preparation students, was 
unveiled last august, marking the entranceway. Further projects will be 
identified and completed over the coming years. if you would like to learn 
more about the dedication ceremony planned for this august, please contact 
alumni services at alumni@loyalistc.on.ca or 613-969-1913 ext. 2307.

the alumni association continues to raise funds for student awards and  
bursaries, most recently presented at the spring awards ceremony. Financial 
assistance makes a big difference to current students as they pursue their 
post-secondary education goals, and i would like to say ‘thank you’ to the 
many donors who contributed. the alumni association also provided financial 
support to the Loyalist College Community Choir, comprised of students, 
alumni and staff, who perform at Loyalist functions and community events. 

i hope you’ll join us for the 17th annual Loyalist golf tournament on  
september 18 at trillium Wood. once again, the alumni association will 
sponsor a $25,000 hole-in-one contest. Last year, the event raised $28,650 
to benefit Loyalist students. 

Best wishes to our new graduates – and all alumni – this summer. Please 
keep in touch with your Loyalist family through social media and at  
loyalistcollege.com/alumni.
 

richard Beare, President
Loyalist College alumni association

during grad Bash, alumni association President richard Beare, centre, and President Piercy, right, serve pizza to Loyalist students, including Jean-david (Jd) tremblay, 
left, a second-year Construction engineering technician student and Loyalist College Board of governors student representative.

We put you 
to work.™
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neW Post-Graduate ProGram:  
internationaL trade and LoGistics manaGement

Loyalist 

Post-Grad Fair 

November 4,  
11 am – 1 pm
Check out Loyalist’s  

post-graduate programs,  

as well as our  

university transfer  

agreements.

Before products hit the shelves, there’s a lot of activity behind the scenes, from purchasing 
materials and coordinating inventory to distributing finished goods. as global trade widens 
and deepens, demand continues for professionals to work in the complex and dynamic 
areas of supply chain logistics and international trade compliance.

For more information, email itlm@loyalistc.on.ca or call 613-969-1913, ext. 2100



the secrets to entrepreneurial success are a combination of a number of  
elements, including seeing a need, creating a solution, and effectively getting  
the product or service to the customer. this must be complemented with a  
willingness to fail and to make changes to your plans, being passionate and 
believing strongly in your goals – and 110 percent dedication to success.

Loyalist College envisions the success that entrepreneurial students can achieve. 
in January, the College launched entrepreneurial studies – Business Launch, a 
one-year post-graduate certificate, with plans to begin in september 2015. the 
program has received support from the government of ontario through ontario 
Centres of excellence (oCe), a member of ontario network of entrepreneurs 
(one), with a $196,712 on-Campus entrepreneurship activities (oCea) grant. 
Key program delivery partners include local entrepreneurs and the regional  
innovation Centre – Launch Lab.

this is a unique College program, with a unique approach to learning. students 
will work in a start-up studio lab. the program provides not only the tools, but 
also a learning environment where students can put those tools to work. on 
graduation day, they will pitch their ideas to a panel of investors. 

if anything can be learned from the hit CBC tV show, Dragons’ Den, it is that the 
most difficult task for emerging entrepreneurs is attracting investors. growing a 

grassroots business takes time and money. therefore, having a College community, 
which has local, national and international business ties, is a huge selling feature 
of the program. 

at the program launch, Lou rinaldi, MPP, northumberland-Quinte West, spoke 
on behalf of the Honourable reza Moridi, Minister of research and innovation 
and Minister of training, Colleges and Universities. “developing the next generation 
of entrepreneurs is key to the future economic success of Belleville and the  
surrounding area,” he said. “i congratulate Loyalist College and the local business 
community on partnering through the on-Campus entrepreneurial activities 
program. their partnership will give student entrepreneurs the experience and 
skills they need to succeed.”

the partnership between innovative persons, a supportive community, and 
experts, who have brought their own entrepreneurial dreams to fruition, creates 
invaluable experiential learning. the new entrepreneurial studies – Business 
Launch program applies the principles of entrepreneurship to develop scalable,  
repeatable and profitable business models. For more information, go to  
loyalistcollege.com/esbl

BY 2015 PUBLiC reLations gradUate Ben CoWie

Want to Be your owN boss?
Picture this: you have spent months developing the perfect solution 

to a common problem. you’ve poured blood, sweat and tears into 

perfecting your craft. your product has the potential to develop into 

a major selling commodity. you know this, but how can you convince 

others? how will you turn your idea into a story of success in such 

an unpredictable economic era? This is the entrepreneur’s plight. 

PLANNING YOUR NEXT MOVE?
MAKE ONTransfer.ca YOUR NEXT STOP.

ONTARIO

LEARN HOW TO TRANSFER YOUR CREDITS
AMONG ONTARIO’S COLLEGES AND UNIVERSITIES

t@ONTransfer
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BY JenniFer BoWMan, 2012 LoYaList JoUrnaLisM – onLine, Print and BroadCast gradUate

A CAnAdiAn   JournAlist
in

the Middle East is the last place i expected to live. But here i 

am. And though many of the stereotypes and stories i’d heard 

are true, there is also the other side: peace and beauty.

i almost forget my previous perceptions of the Middle east because of my experiences 
this past year. Mostly, i associated it with war, but once the opportunity to volunteer 
at a school in Jordan through Foundation outreach international arose, i began 
to see Jordan as separate from the chaos around it.

Yet it still surprised me how certain the Jordanians feel of their safety. they do not 
associate themselves with the Middle east conflict. Jordan is different, they say; 
surprised that anyone would link them with the unrest around them. instead, 
Jordan is a safe haven for refugees. 

Many locals are confused about the image of arab people in Western media. 
they ask me why every movie referencing arabs features camels, deserts and 
Bedouins. i don’t know, except that it’s intriguing to Westerners. the only camels 
i have seen are at the tourist areas and on the occasional camel farm. Jordan is 
a desert country, but it also has blooming mountainsides with streams of water 
and fields of produce. Bedouins are highly respected in Jordan and you can see 
their tents and herds scattered throughout the city and the countryside; but they 
are not the majority of arab people. 

Jordan is a country in the process of change, and one of these changes is a growing 
awareness of the environment and enjoying nature. one of the hiking groups 
that has sprouted through this change has introduced me to the incredible diversity 
of beauty. Large, bright pink flowers growing in sand and rocks, breathtaking 
views of old ruins on the highest peaks of Petra, rocks of every colour near the 
dead sea, and a newborn baby goat on the side of a rocky green valley. there are 
strangers out for a family trip to the fruit stand who offer you a ride home when 
it’s pouring rain and there are no taxis around, co-workers who show you around 
the city when you first arrive. 

People say this trip will change my life, and i know it will, but the changes started 
long before that, in classes and working assignments in Loyalist’s Journalism – 
online, Print and Broadcast program. it not only gave me the skills to work on a 
documentary while i am here volunteering, it also gave me the confidence to do 
things i normally wouldn’t, and a critical mind to see and compare the good and 
the bad, through and outside my own cultural perspective – as well as the Jordanian 
perspective. in some ways, my time at Loyalist was what began to change my life, 
in ways i never dared to dream; ways that are still shaping my life and creating 
some of my most valuable experiences.

to follow Jennifer’s experience and to receive updates on the documentary 
when this trip is completed, follow her Facebook page at facebook.com/
onceuponadayinjordan. 

In some ways, my time at Loyalist was what began to change my 

life, in ways I never dared to dream; ways that are still shaping 

my life and creating some of my most valuable experiences.
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Beclawat 
Manufacturing 

More than 50 regional and national employers from various business and industry 
sectors met with alumni and students at the 18th annual Loyalist Career Fair in 
February. impressed by the calibre of Loyalist graduates they have hired in the 
past, many companies return every year to recruit for positions in their organization. 
it’s a win-win partnership for employers who benefit from graduates’ current skills 
and the College, which paves a path to rewarding employment opportunities. 

Canadian-owned Beclawat Manufacturing inc., an original equipment manufacturer 
(oeM) supplier, has attended the Career Centre’s Fair for years. Located in Belleville 
since 1976, Beclawat manufactures windows and doors for the marine, offshore, 
mass transit, military transport and specialized vehicle industries. their clients 
include Via rail, United states Coast guard and United states navy.

almost half of beclawat’s 40 employees are graduates of 

Loyalist diploma programs, including civil engineering 

technician/technologist, manufacturing engineering 

technician, mechanical techniques, Welding, industrial 

maintenance mechanic, accounting, Law and security, 

digital Production, and Photojournalism. 

Positions range from sales associate and project coordinator to welder and  
engineering technician. Beclawat Business development Manager Brandon reid 
is a 2010 graduate of the Business sales and Marketing program who worked as 
a placement student at Beclawat five years ago. Many Beclawat employees have 
also upgraded their skills through the College’s Continuing education in-class 
certificate and diploma courses.

Beclawat Human resources/Health & safety Manager Cindy Wilson, a 2006  
Loyalist Business administration – Human resources graduate, is excited about  
the connections that Beclawat has established with the College.

“Beclawat is a small company, but through our relationship with Loyalist we are 
able to attract top talent and retain those individuals within the company and 
the community,” says Cindy. “We especially like to bring in graduates from the technical  
side for sales because they are able to understand and explain the details to 
our clients.” Loyalist’s Manufacturing engineering technician and Mechanical 
techniques graduates deliver a combination of mechanical and electronic skills, 
which help Beclawat compete globally. 

to stay active within the College community, Beclawat employees are members 
of the advisory Committees for the Business sales and Marketing, and Business 
administration programs. “these programs are practical and provide real-life 
experiences that are very beneficial. We want to provide that for current and 
future students through job shadowing and field placements. 

For many of us here, we want to be able to give back because 
Loyalist gave so much to us to be successful,” she said.
in the fall, Beclawat plans to take part in the alliance excellence achievement 
Program (aeaP) – a component of Loyalist’s Business program. “this initiative  
provides the best learning experience for students and allows us to have a fresh 
set of ideas presented to help us grow our company – and in turn we help mentor 
the students,” says Cindy.

With Loyalist’s new eight-month post-graduate international trade and Logistics 
Management program starting in the fall, Cindy sees a new opportunity. “the 

world is seemingly smaller every day and global commerce is increasing and is a 
focus for many organizations. With different legislation in each country, having a 
graduate who understands the requirements of importing and exporting would 
greatly benefit us as we grow in international markets.”

College partnerships with community businesses like Beclawat contribute to the 
College’s breadth of experiential learning opportunities and benefit graduates in 
their pursuit of rewarding careers.

beclawat business development manager brandon reid

beclawat human resources health & safety manager cindy Wilson beclawat cnc machinist eden de Grasse
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since graduating from the radio Broadcasting program in 2002, John has enjoyed  
success as a commercial radio producer for a unique military-run radio station 
broadcasting to afghanistan, and most recently as an audio production entrepreneur.

John spent the first five years working as a radio producer for commercial radio 
stations in Kingston, Brockville and Belleville before landing a job as a radio producer 
for the department of national defence in 2006. Based out of Canadian Forces 
Base Kingston, known for its royal Canadian Corps of signals and major contributions 
in Canadian military communications, John was part of the team broadcasting 
full-time to afghanistan. 

“We weren’t broadcasting to the troops,” explains John. “it was in Pashto. there 
was no english on that station.” John was responsible for producing public service 
announcements on topics ranging from recreational programs to diseases and 
improvised explosive devices. during the war with the taliban, the station helped 
to demystify Canada and Canadians for afghan listeners.

“it was wonderful to not only broadcast, but also to work with people from very 
different backgrounds than my own,” says John. “You find yourself adapting to 
cultural nuances and, in the process, learning how similar we all are. the job was 
meant to be a transitory thing. Lucky for me, it went on for four years.”

the radio station closed in 2010 as Canada’s involvement in the war came to 
an end. John, in need of a new challenge, enrolled in a Kingston-based training  

program for budding entrepreneurs. Building on his diploma, he founded tyton 
sound, a home-based production company specializing in jingles, commercials, 
voice work, and web videos. one of his most popular projects is a video of  
Kingston’s infamous ‘singing Bridge,’ the La salle Causeway, singing o Canada, 
which received attention from CtV and CBC radio for its audio engineering. 
tyton has recently expanded to offer custom sound effects and original instrumental 
music, all written and produced by John. 

John has been invited back to speak with Loyalist radio Broadcasting students 
about his experiences. Most recently, he participated in an analogue challenge 
(the tyton sound studio is entirely digital), using a reel-to-reel machine in the 91X 
production studio.

in February 2015, tyton sound completed a $16,000+ Kickstarter campaign 
for the production and distribution of an educational documentary to raise  
awareness of injustices in indian residential schools, based on the book ‘Wawahte’ 
by robert P. Wells.

John’s Loyalist education gave him the skills to succeed in the radio industry as 
a producer and voice talent, and the confidence to persevere through a rapidly 
changing industry to forge his own path. His radio training remains in constant 
use, and his voice and creativity can be heard across Canada on a daily basis.

Connecting Cultures

BY 2015 PUBLiC reLations gradUate CHris Morris

John sanfilippo’s Loyalist education gave  
him the skills to succeed in the radio industry  

as a producer and voice talent, and the  
confidence to persevere through a rapidly  

changing industry to forge  
his own path.

Radiothrough
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on a picturesque farm in Prince edward County, near the shores of Lake ontario, 
is a charming stone barn, which is filled with award-winning cider. this family-owned 
orchard has been producing apples since 1850, a tasty legacy that led to the 
creation of the County Cider Company.

since its inception in 1996, County Cider has expanded to accommodate a retail 
store, a patio, production facilities and new varieties of apples. to compete with 
multinational corporations and to meet heightened demand for its products, 
County Cider recently partnered with Loyalist College’s Manufacturing engineering 
technician program to evaluate their machining operations and recommend 
process improvements to increase productivity and flexibility. the initiative, 
which enables students to put their design skills to work, is made possible by a 
grant from the government of ontario through the ontario Centres of excellence 
(oCe), as well as the natural sciences and engineering research Council of Canada 
(nserC), marking the College’s first nserC award.

“it was an eye-opening experience,” says student Katherine Copeman. “We took  
theoretical classroom work and applied it to a real world application. i got to see a lot 
of the processes in play and to learn from the company about what they are doing.”

Katherine is one of 14 students participating in the project. Her classmate, Mac 
Calwell, says the project gives students a deeper understanding of their field and 
the type of employment they’d like to pursue.

“our teachers let us decide what we wanted to focus on in the project, and what 
we wanted to improve in County Cider’s manufacturing processes,” says Mac. “it 
really allowed us to pick and choose what our strengths were, and allowed us to 
figure out what we want to do in the future.”

the first stage of the project started last november when students visited County 
Cider to generate a map that assisted in streamlining the company’s production 
process. the second and third stages of the project began in the winter semester,  
when students were challenged with the digital design of a bottle-loading 
machine that will greatly relieve manual operations and increase production 
capabilities. Finally, the third stage of the project has students working to automate 

the flow of material throughout the production facility. to further this experience, 
four students were given the opportunity to work closely with County Cider to 
finesse the project. they will also have the chance to prove themselves to the 
company for potential employment opportunities. 

County Cider Production Manager and Cider Maker dannielle davidson is a 
2009 graduate of Loyalist’s Biotechnology technician program. as a student, she  
completed a field placement with County Cider and has since become an  
integral part of the team. she’s been working closely with the students to help 
them understand the business.

“there are so many more ciders coming onto the market,” says dannielle.  
“sometimes they’re not even true ciders. We like to pride ourselves on the fact 
that we’re made with 100 percent County or ontario apples. it’s really a craft cider 
that we make.”

Year after year, the County Cider Company has had a 10 to 20 percent increase in 
sales. in the last five to six years, cider’s popularity has soared. Large breweries, like 
Molson Canadian and alexander Keith’s, have tapped into the market, producing 
their own versions of hard cider.

“Having the students come in and help us with our growth at this stage is beneficial 

to everybody,” she says. “We were really impressed with the students’ knowledge 

and depth, their skills, and their motivation on this project.”

in april, Manufacturing engineering technology students Mac Calwell, steve Mullin and russell Brown received 1st ($1,500), 2nd ($1,000) and 3rd ($500) place cash prizes 
for their design presentations to County Cider Company. From left to right: Jennifer dean, County Cider general Manager; Professor Jeremy Braithwaite; student Mac 
Calwell; student steve Mullin; Loyalist College President Maureen Piercy; sean Ferguson, Cider Maker; dannielle davidson, Production Manager and Cider Maker; and 
student russell Brown.

Automating
the Orchard

PHoto BY raYMond J. dean
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rob Howsam’s interest in television and new media production began in the 
action sports industry. His love for motocross and BMX racing drew him to  
networking at different industry events. after a chance meeting with Justen 
soule, a toronto-based video producer, camera operator, and motion graphics 
designer, rob became interested in pursuing a similar career. 

“When Justen told me about his job and how he got into the industry in 
2011 as a Loyalist television and new Media Production graduate, following  
student placements at industry magazines, i was intrigued,” says rob. after  
doing some research and visiting Loyalist, rob applied to the same program.  
“My professors had real industry experience and insight into the latest trends  
and technology – giving me the practical knowledge i was looking for. the  
relaxed College atmosphere made me feel at home.” 

in his first year, rob received the dome Production excellence award, a $2,000 
bursary presented at the program’s sparkie awards, for outstanding attitude, 
efforts and willingness to help. rob, now in his third and final year of the television 
and new Media Production program, has already secured a full-time position at 
Vantage Point Media House as a Colourist/Producer. Located here in Belleville, 
Vantage Point produces outdoor video and television programming on hunting 
and fishing, including fly fishing, for leading broadcasters including World Fishing 
network, outdoor Channel and sportsnet.  

“i was in the right place at the right time,” says rob, who contacted Vantage Point 
senior Producer and director Victor Cooper, a 2009 television and new Media 
Production graduate, after learning about the company through a classmate. 
“Vantage Point had just purchased the latest colour corrector software, with which 

i had gained experience during my most recent field placement. Understanding 
the colour performance, quality and workflow behind television productions was 
an asset and gave me an edge when it came to applying for the position.”

rob has put his education to work through a wide range of post-production  
projects. “i take the same hands-on approach that i’ve learned at Loyalist and 
apply it to my job at Vantage Point,” he says. in october during reading week, 
rob traveled to new Brunswick to film the fall atlantic salmon season for two 
episodes of ‘shorelines,’ a new series written and hosted by april Vokey, shown  
on the World Fishing network. 

“at Vantage Point, we’re a team of five people, so we have to know how to do 
everything,” says rob. “What i really like is that i’m not set in one position or one 
type of project.”

He has been involved in promotional projects for clients ranging from Belleville 
general Hospital and tweed doomsday dash to absolute Vodka at Maker Fest.

“i came to Loyalist with some experience working 

on my own productions but i’ve gained so much 

more,” he says. “Loyalist gave me that real world 

experience, smoothing out some rough edges and 

providing me with the professionalism i needed.”

From Classroom
                 to world

PHotos BY JenniFer de graaF, graCerose PHotograPHY

Left to right: yoshi aoki, vantage Point media house Producer; 2013 Welding techniques graduate brock tompkins, on staff vantage Point media house 
drone Pilot; and 2015 television and new media Production graduate rob howsam, vantage Point media house colourist/Producer.
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Four months into the esthetics program, i started the Beauty geek Blog  
(thebeautygeek.ca). i decided i wanted to create an outlet for myself when i 
needed some down time and i wanted to help individuals who wanted advice, 
product reviews and the basic teaching techniques of the skincare world  
without confusing or complicating them. now, more than five years in, this  
website has created so many opportunities for me. i have worked alongside  
reputable skincare companies and reviewed their products, written for them  
and created their social media marketing strategies. i have been invited to  
international spa shows, Vancouver Fashion Week, toronto Fashion Week, and 
spring event at Metropolis Metrotown, among other events. 

When i graduated i knew i wanted to dive into the industry but i was more focused 
on skincare itself and learning about the benefits of product ingredients, where 
they are manufactured, shelf life, and how organic they are. i started working 
in a spa as an esthetician and i loved every minute of it, but i always wanted 
more. When providing services, i found myself constantly talking with clients 
about why this ingredient was good for this skin type and why they should use 
it this way. it was rewarding to help clients. From the two-year esthetics and spa  

Management program, i learned retail sales and knowledge, which has given me 
an industry advantage over graduates of shorter esthetics programs. 

in 2013, i moved to British Columbia because i wanted a challenge. i started  
working for skincare companies, managing businesses and people, and found 
enjoyment from the business side of the spa industry. recently, i created an 
online magazine called spa Vancouver Magazine (spavancouvermag.com), 
where i visit spas all over British Columbia and review their services, treatments 
and overall experiences. i wanted to create an avenue where people can easily 
find a spa with the best atmosphere to suit them. My plan is to continue writing 
and growing the success of my websites while enjoying the skincare world. 

“For Loyalist’s most recent Esthetics and Spa Management grads – 

and all Loyalist grads – I would say that if you have an amazing  

idea, run with it. Just keep learning, listening and studying the 

industry because it’s growing. Build on your talents.”

BY aLiCia BrUnton, 2008 LoYaList BUsiness adMinistration gradUate and  
2011 estHetiCs and sPa ManageMent gradUate

Blogand the

“From the two-year Esthetics and Spa Management program,  

I learned retail sales and knowledge, which has given me  

an industry advantage over graduates of shorter  

esthetics programs.” 
Alicia Brunton
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Paul Kelly, a 2009 graduate of Loyalist’s architectural technology program, is an 
architectural technologist with Larocque elder architects in north Bay. “i love 
that i get to create art on a daily basis,” he says. “nothing is more satisfying than 
when i get to create step-by-step instructions to build an entire building. the site 
is our canvas and the sky is our backdrop. For me, there is no better feeling than 
seeing a custom home come to life from lines on a piece of paper.” 

“architecture is a huge part of my life,” says Paul. “Whether 

it be sketching on a piece of paper, preparing drawings 

with autoCad or walking a construction site. My passion 

exploded during the three years i studied at Loyalist and 

it continues to grow every day.” 

recently, Paul got a chance to apply that passion towards an elementary school 
project in Mattawa, ontario, with an emphasis on wood construction. the results 
earned his firm an ontario Wood WorKs! award. the awards program recognizes 
individuals and organizations that advance the use of wood in all types of  
construction through design excellence, advocacy and innovation.

Paul was one of two technologists who worked on the st. Victor elementary 
school project, which was recognized in the category of small institutional 
buildings under $10 million. their architectural working drawings brought 
the 24,778 square-foot building to life. Paul explains that the school is framed 
with conventional and engineered wood materials, including columns from parallel  
strand lumber, beams and lintels of laminated veneer lumber, glulam wood 
trusses, conventional wood framing and engineered wood joists.

He takes pride in the firm’s achievement. “i feel privileged to be part of the st. 
Victor elementary school project, but most of all i’m proud to be part of the team 
at Larocque elder,” says Paul. “the award represents the strength of our team and 
proves that hard work does pay off.”

Justice studies graduate arthur andrzejewski started his career with Paladin 
security where he is a security officer for trillium Health Partners at Credit Valley 
Hospital, Mississauga. in this position, he uses the knowledge that he learned at 
Loyalist to make a difference in the lives of people he interacts with daily.

“The Justice Studies programs teach crucial aspects of 
all security roles,” says Arthur, who graduated in 2013. 
“Everything from understanding how to use verbal  
intervention or force, to working within criminal law, 
helps me deal with a wide range of people. My classes  
were well planned and informative. I appreciated that  
professors really cared about students’ success and focused 
on helping us to achieve our goals and succeed in life.”

during a common first year with four different Justice studies programs, students 
gain insights into human behaviour and Canada’s social and political structures. 
the programs offer the flexibility to transfer directly into Year two of Community 
and Justice services, Police Foundations, Customs Border services, or Protection, 
security and investigation.

today, arthur is responsible for ensuring the safety of patients, staff and visitors. 
He works with paramedics, police officers and hospital personnel in dealing 
with people who need physical or mental medical attention. at times, he assists  
individuals who are confused, agitated or aggressive.

in october 2014, arthur was recognized with the Front Line security officer 
of the Year award by the asis international toronto Chapter, one of the largest  
organizations for security professionals. He received this prestigious recognition 
for demonstrating exceptional customer service and performance in his role as a 
front line security practitioner. the Front Line security officer award honours the 
efforts being made at the very front end of the security industry by professionals 
who interact with the public on a daily basis.

two significant events prompted arthur’s supervisors to nominate him for this 
award. First, he responded to a call involving an individual who was trying to  
harm themselves. arthur provided the support needed by listening and  
encouraging the person to feel safe until authorities arrived. Less than a week  
later, he effectively diffused a situation involving another individual who had put 
themselves in the way of harm. in both cases, he quickly assessed the situation, 
listened to the individuals, calmed them down, and provided stability. 

at the Law enforcement & security Practitioner award dinner, Paladin security 
Human resources Manager terran Burke said, “arthur so deserves this win, not 
only for saving the lives of so many in several different incidents that warranted 
his selection, but also because of his dedication to Paladin as a consummate 
security professional. We are honoured to be in attendance to witness his historic 
moment and we couldn’t be more proud of his achievements. Well done arthur!”

arthur’s advice to students in Loyalist College’s Justice studies programs is to 
“Keep striving for your goals, never quit and always be prepared for anything to 
happen.” arthur lives and works by his own advice.

architectural technology grad Proves 
      Wood WorKs!

Justice 
 Served 
in Credit Valley hospital

arthur andrzejewski, 2013 Justice studies graduate
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Pr student Mariah Brough interacts with the stingrays

summertime Favourites: 
Fresh Fruit and Fitness

to enjoy the best that summer has to offer, 
try these top 10 summer fitness trends:
 10.  body Weight training: Head to the beach, park or backyard to work out. Using your own body 

weight, perform exercises such as lunges, push-ups, squats, planks, ab crunches, and burpees. try 
three sets of 15 reps per exercise and, voilà!

   9.  dragon boating: this is a great way to get out on the water using self-powered propulsion and 
enjoy what can be an intense workout filled with camaraderie and healthy competition. Check out  
dragonboat.ca for events near you.

   8.  Local Farmers’ markets: Cut out pre-packaged junk and eat real food! Farmers’ markets are alive 
with fresh, healthy produce and homemade preserves that will fill your belly with goodness. take 
advantage and help your community thrive! Find one near you at farmersmarketsontario.com. 

   7.  mud runs: these events are super fun and not as intimidating as you might think. Just be sure to 
recruit one or two really strong women or men to your team (they’ll come in handy). Work through the 
course at your own pace and finish with a smile. an extensive list of events can be found at mynextrace.com.  

   6.  suP/stand up Paddleboarding: this is a great way to take advantage of local lakes and rivers 
while getting a full body workout. Modern stand up paddleboarding has its roots in Hawaiian surf  
culture and is one of the fastest growing sports in Canada. Check out goactiveontario.ca, supkingston.
com, wsuptoronto.ca, paddlingcanada.com. 

   5.  Green smoothies: a simple, refreshing, and nutrient-dense way to fuel up and cool down – so much 
better for you than a milkshake! My go-to recipe is a big handful of spinach, ½ cup frozen cherries,  
½ banana, 1 cup unsweetened almond milk, ice and maybe a scoop of vanilla protein powder, depending 
on your activity level. 

   4.  hiit training/high intensity interval training: not going to lie, this format isn’t for everyone, 
but if you’ve got a clean bill of health, you can get an effective workout done in half the time of your 
regular gym routine while improving your aerobic and anaerobic capacity, burning fat and boosting 
your metabolism. try 30-60 seconds of high intensity activity followed by 30-60 seconds of rest or low 
intensity activity for 20 minutes total. 

   3.  ride your bike: Commute everywhere you possibly can. You won’t even realize you’re working out. 
Plus, you’ll be helping the environment and saving money on gas.

   2.  digital support: i’m a bit of an exercise minimalist, but for all of you techies out there, there are 
many new gadgets on the market that can track your activity level, heart rate, calories burned and sleep 
quality. Most allow you to track your food consumption as well. some options are Fit Bit, garmin Vivofit, 
Microsoft Band, striiv Fusion, Jawbone, Misfit shine, nike Fuelband, Bowflex Boost, and Withings Pulse.

   1.  r&r: the absolute most important summer fitness trend – take time for a little rest and relaxation!  
train hard, but relax even harder! our bodies need time to regenerate from all of the stresses we place 
on them, physically and mentally. Focus on feeling good and full of energy and you’ll find that you’ll 
want to be outside, move more, feed yourself fresh, healthy foods, and then relax and take it all in.

With warmer weather and an abundance of fresh produce, summer seems like an easy time to get in 
shape. However, along with longer days come backyard barbecues, greasy burgers, ice cream and 
drinks on the patio. Pretty soon you’re coming up with excuses to skip your workout and have some fun! 

BY JaCQUie BLanCHette, oWner oF BodY sHoP X-training CoMPanY, 2000 LoyaList Fitness and heaLth Promotion Graduate

“at Loyalist, the work placements were  
extremely beneficial in gaining experience, 
building my résumé and adding to my  
network of industry professionals.”
Jacquie blanchette
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As you prepare for another delicious barbecue season, there are a few statistics 
you may want to keep in mind. As much as Canadians love food, it turns out we 
also waste a staggering amount of it. Up to 40 percent of our food is lost from 
farm to fork, with 50 percent of that waste taking place in our homes. 

Forget the trimmings from your red pepper or the rotten banana in your fruit 
bowl; this statistic pertains to perfectly edible food. To make matters worse, not 
everyone is getting enough to eat. Hastings and Prince Edward Counties have 
the second highest rate of food insecurity in Ontario, affecting one in nine  
households. How is it that our most vulnerable residents lack affordable and 
healthy food while so much of it is thrown away?

That question was at the heart of the Canadian documentary Just Eat It: A Food 
Waste Story. The film follows filmmakers and food lovers Jen and Grant as they 
embark on a food rescue journey, vowing to exclusively eat discarded food for  
six months. They find that at the root of the issue is our quest for ‘perfect’  
produce, increasing portion sizes at restaurants and at home, confusion over 
‘best before’ dates (an indicator of quality, not safety) and a disconnect between 
supply and demand resulting in vast amounts of edible food bypassing those 
who need it most. 

With food insecurity becoming such a pressing issue in our own backyard,  
Loyalist College’s Sustainability Committee chose to sponsor Just Eat It at the  
2015 Belleville Downtown DocFest International Documentary Film Festival,  
February 27 to March 1. Scenes of dumpsters filled to the brim with packaged 
food were met by audible gasps; a strong indication that the film’s ‘waste not, 
want not’ message resonated with the capacity crowd. Following the screening 
was an inspiring talk with food rescuers from Kingston, Ontario who cycled 
across North America twice, fueled solely by food rescued from dumpsters. They 
implored the audience to be part of the solution by joining the food rescue 
movement, and even brought along their rescued goodies to show how easy 
it is to take part. 

“The film really opened my eyes to the extent of the food waste problem and I 
wasn’t alone in that realization,” said Loyalist President and CEO Maureen Piercy. 
“You could feel the energy in the room. It’s clear our community is engaged on 
this topic and wants to take action. It’s now a matter of helping people take the 
first step.” 

Food is a topic that we can all relate to and at Loyalist we are working hard to 
respect it. Our food services provider, Aramark, has a comprehensive inventory 
system to ensure they only buy what they need and food is eaten, not wasted. 
Organic scraps from the kitchens and Residence are taken to a farm in Stirling 
where they are converted to clean, green energy in an anaerobic digester.  
Education is our purpose and, leading by example, we hope to inspire our  
students to carry these lessons forward to their future careers.  

Loyalist Culinary students are prime candidates for leading the industry towards 
better practices. In the fast-paced world of restaurants, recycling is not always 
top of mind, so convenience is key. The College kitchen work areas have been 
designed to accommodate easy recycling and compost collection, enabling 
students to divert everything from egg shells to chicken bones. Students are 
taught that being vigilant about food waste isn’t just good for the planet; it is 
good business. A chef with an eye on the bottom line embraces buying practices 
that keep supply and demand in close balance and encourages techniques that 
avoid waste. 

Sometimes, these practices are downright trendy. Loyalist’s Gastronomy course, 
for instance, introduces students to ‘nose-to-tail’ cooking – a food movement 
that makes use of every part of the animal in creative ways, so nothing is wasted. 

So what can you do to improve food security in your community and reduce 
waste? The opportunities are boundless. Support local food programs, take part 
in the growing network of community gardens, share your cooking skills, and 
above all, embrace this simple call to action: love food, not waste. 

For more information on Loyalist’s campus sustainability efforts, visit  
loyalistcollege.com/about-loyalist/sustainability.

for Thought
at Belleville’s Downtown DocFest

“It’s about understanding the difference 

between usable trim and waste,” said 

Chef Scott Royce, Loyalist’s Culinary Lab  

Technician. “You can’t serve food waste. 

Being a great cook requires knowledge of 

the whole process and waste prevention.”

Food
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Behind the

it’s a mindset sarah Wells noticed when she completed a cooperative education 
program in high school. “i felt like the trades weren’t for women,” she says. “it was 
mostly older men [in the shop], and i guess they really weren’t accustomed to 
having girls in the workplace.”

this experience didn’t prevent sarah from applying to Loyalist College’s Welding 
and Fabrication technician program. Having considered the job market, and the 
abundance of positions in skilled trades, she decided to try her hand at welding. 
“in the shop here, i feel like everyone looks at me as an equal.”

Last year, sarah was one of 24 new students selected for the W. garfield Weston 
Foundation Fellowship, a groundbreaking initiative focused on strengthening 

Canada’s skilled trades workforce. the Foundation has since extended funding 
for the Fellowship program at the College for another two years, bringing the 
total support for 100 skilled trades students, including apprentices, to $400,000.

“the Fellowship really does make a difference in 
a student’s life and how they perceive the college 
aspect of their life.”

natalie stallaert is in the second year of the Welding and Fabrication technician 
program. she has always enjoyed working with her hands. “i’m a very hands-on 
person and this is a very hands-on course. it’s a lot of fun. i love it.”

as she gains more experience in her field, natalie sees value in being a  
perfectionist and how crucial it is to do the job right the first time. “often, lives are 
at stake,” she says. “You have to make sure you do your job properly. Perfectionism 
is a great thing to have.”

the Fellowship has given natalie the freedom to focus on her studies, to explore 
her field, and to mentor others. When she graduates, she’s looking forward to 
pursuing a general welding position where she can apply all of the skills she has 
learned. after a few years in the workforce, she’ll concentrate on armouring and 
metal work.

“i have a family of four, so [the Fellowship] has 
helped quite a bit,” she says. “you don’t have to 
worry too much about getting a [part-time] job. 
it’s all about family and school. my grades are up 
there. that says something.”

introduced at Loyalist in 2013 as a pilot project, the Fellowship 

program is helping to meet the ‘skills gap’ and to build a stronger 

workforce by encouraging Fellows to pursue careers in electrical, 

welding, manufacturing, automotive and building sciences.  

students selected for a Fellowship receive tuition credits and 

up to $4,000 in bursaries during their studies.

For more information on post-secondary and apprenticeship 
opportunities with the W. Garfield Weston Foundation  
Fellowship program, please visit loyalistcollege.com

Welding and Fabrication technician student sarah Wells Welding and Fabrication technician student natalie stallaert

in the 20th century, men dominated the skilled trades. outside of rosie the riveter 

and World War ii, it was rare to find a woman behind the helmet, blasting sparks 

from a torch, fusing metals in a machine shop. Welding was a field monopolized 

by men and the work was stigmatized as being too heavy or too dirty for women.
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tHanK YoU to oUr LoYaList    CoLLege donors april 1, 2014 – March 31, 2015
the donors listed have made contributions to support students through financial awards or to complete the sustainable skills, technology  
and Life sciences Centre or other capital projects. all donations are recognized as support for the Campaign for Loyalist College.  thank you!
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Imagine
that

To a child, anything is possible. With Alumni Term Life Insurance, 
you can help your loved ones live their dreams. Get a quote today and see how 
affordable it is to protect their future.

To learn more visit www.manulife.com/loyalistmag
or call toll-free 1-888-913-6333

ALUMNI TERM LIFE INSURANCE

Underwritten by The Manufacturers Life Insurance Company.
Manulife and the Block Design are trademarks of The Manufacturers Life Insurance Company and are used by it, and by its affiliates under license.  
© 2015 The Manufacturers Life Insurance Company (Manulife). All rights reserved. Manulife, PO Box 4213, Stn A, Toronto, ON M5W 5M3.

Insurance program 
recommended by  
the Loyalist College  
Alumni Association

          on facebook.com/loyalistcollegealumni:
We said: 
We want to hear about your career! reply with your current occupation and the program you graduated from at Loyalist for a chance to win a Free t-shirt!

you said:
Barbara Mason  dsW program, 2004. employed at safehaven Project Community Living, as a dsW.

Mike McClelland  i’m working as a senior Financial analyst at the south east Local Health integration network in Belleville. graduated in 1979 from Business administration.

amber Maracle  graduated from early Childhood education 2 year program in 2010. did a school age placement at Circle of tots childcare Centre in napanee and got 
hired 3 weeks after. Been working there now for 5 years in May.

daniel James rogers  Construction engineering technician class of 2013, work for greer galloway – Peterborough.

          on twitter @loyalistgrads:
tweets by you:
daniel White (@rcafbrat754)  @loyalistgrads Chemical engineering technology, 1988. sr environmental officer/Water inspector with Ministry of environment & Climate Change.

sarah Morency (@sarahmorency)  @loyalistgrads @LoyalistCollege i graduated last May from post-grad Hr Management & have been employed in my field since June (Civeo) J

shaun MacKenzie (@Buddo93)  @loyalistgrads security supervisor at a prominent ontario University. Law and security-Corporate and Commercial security, 2001.

Carrie Mceachran (@MceachranCarrie)  @LoyalistCollege @loyalistgrads dsW graduate working at Pathways Health Centre for Children in sarnia #weputyoutowork.
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alumni address Update Form
We’d like to keep in touch! 
Update your contact information at loyalistcollege.com/alumni  
or by calling 613-969-1913 ext. 2307. this information helps to assist your alumni office 
and association in providing you with the opportunities and tools needed for active 
engagement with Loyalist College.

email your updates to alumni@loyalistc.on.ca 

main red

PMS 1795C
C0  M96  Y90  K2

YOUTUBE LOGO SPECS

PRINT
gradient bottom

PMS 1815C
C13  M96  Y81  K54

on dark backgroundson light backgrounds

standard

no gradients

watermark

stacked logo (for sharing only)

standard

no gradients

watermark

stacked logo (for sharing only)

white

WHITE
C0  M0 Y0  K0

black

BLACK
C100 M100 Y100 K100

Facebook “f ” Logo RGB / .eps Facebook “f ” Logo RGB / .eps

 facebook.com/loyalistcollegealumni

twitter.com/loyalistgrads

linkedin.com/company/loyalist-college

instagram.com/loyalistcollege

youtube.com/goloyalist

We put you 
to work.™

at the annual ontario technological skills Competition (otsC) at Waterloo’s riM Park from May 4 to 6, Manufacturing student Ben Bryan, left, received bronze in the 
Computer aided Manufacturing category, and Manufacturing student steven Mullin, right, won gold in the Mechanical Cad category. Congratulations!
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