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We seek outstanding individuals to join our dedicated support staff team. Become a part of our 
diverse College, creating brighter futures, greater prospects and endless possibilities! 

 

TITLE: International Marketing 
Officer (10 month 
temporary) 

PAYBAND: G 
 

LOCATION: Main Campus, Belleville, ON HOURS: 35 hours/week 

DEPARTMENT: Marketing, Communications 
& Recruitment and 
International Education 

SALARY: $28.71/hour 

POSTING DATE: July 22, 2019 START DATE: ASAP 

CLOSING DATE: July 29, 2019 COMPETITION #: PTS19-07R 

 
INTERNATIONAL MARKETING OFFICER: 
 
Reporting to the Director of Marketing, Communications & Recruitment and the Director of International 
Education, the International Marketing Officer is responsible for creating and implementing multiplatform 
marketing and communications strategies in support of the College’s international enrolment plans. This 
involves coordinating, conducting searches, compiling information, extensive writing, producing, fact 
checking and distributing multimedia content for external and internal web/digital/print audiences.  
 
RESPONSIBILITIES: 
 

 Compiles and examines research on international marketing best practices per targeted 
recruitment region, and recommends development and distribution of College collateral 

 Writes, facilitates edits and posts communications and marketing content, including news articles, 
news releases, web copy, social media messages, advertising copy, brochures, viewbooks, 
recruitment materials and signage, among others 

 Supports long-term planning and successful development of Loyalist’s international web page 
and online/digital presence 

 Assigns tasks to graphic design partners and follows through with them to develop and finalize 
marketing materials 

 Works autonomously to achieve outlined objectives, ensuring content is accurate and conforms 
to highest standards outlined in corporate brand identity guidelines 

 Develops social, digital and traditional earned and paid media strategies and tactics to drive 
awareness and engagement 

 Evaluates and reports international multimedia multiplatform marketing campaign results and 
analytics against ad spend for social media, web, digital, television, print and radio platforms 

 Responds to international media requests by providing available information, referring to 
appropriate spokesperson, or by setting up individual photo shoots/interviews 

 Responsible for developing and maintaining the international communications database 

 Performs reviews of College’s international web page, conducts usability tests, and compiles 
prospective student data and feedback to continuously improve user experience 

 Compiles reports and recommendations based on international web page analytics, including 
number of visitors, web entry points, and length of time on any given page 



 
 Conducts international audience review of programs and projects, prepares keyword selection, 

recommends Search Engine Optimization changes and prepares peer linking submissions 

 Organizes video and photography material online to ensure easy access by subject and date 

 Develops and sustains relationships with internal stakeholders to understand College objectives 
and to ensure appropriate international content creation and maintenance 

 Keeps abreast of emerging web and digital marketing strategies, technologies and/or tools  

 Uses various techniques to define different target audience needs and determine solutions to 
meet and serve those needs 

 
QUALIFICATIONS: 
 

 Completion of a two (2) year diploma in Marketing, Advertising, Public Relations, Corporate 

Communications, Journalism or related field of study 

 A minimum of three (3) years of related experience in marketing 

 Working knowledge of all major social media platforms and their functionalities, including 

scheduling and reporting, apps, best practices, advertising and business management 

 Knowledge of back-end SEO and CMS technology, including website analytic tools 

 Familiar with digital publishing, including knowledge of content creation, application development, 

content management systems and user interaction in online and social environments 

 Strong attention to detail and time management skills 

 Excellent verbal communication and written skills - in both business style writing and creative 

social media and marketing writing 

 Creative thinker and an exceptional writer who understands digital storytelling  

 Keen interest in news trends and stays current with rapidly changing social and online technology  

 Working knowledge of cameras 

 Valid driver’s license and satisfactory driving record is required  

 
 
TO APPLY: Applications must be submitted quoting the competition #PTS19-07R in the email 

subject line.   Please send a covering letter and a resume in MS Word or PDF format to: 
 
 

Human Resources Services 
  E-mail:  humanr@loyalistcollege.com 

 
 

In support of a diverse and inclusive college community, Loyalist College encourages applications from women, 
persons with disabilities, racial/visible minorities, and Indigenous persons.  In accordance with the Accessibility for 

Ontarians with Disabilities Act (AODA), Loyalist College is committed to accommodating applicants with 
disabilities throughout the hiring process.  At any stage of the hiring process, Human Resources Services will 

work with applicants requesting accommodation. 
 

Please note: Following an offer of employment, candidates with Canadian credentials will be required to provide 
official transcripts from the granting educational institution(s).  Those candidates with international credentials 

must provide World Education Services (WES) www.wes.org/ca evaluation (at their own cost) confirming 
Canadian equivalency of their credentials. 

 

We thank all applicants, however, only those selected for an interview will be contacted 

mailto:humanr@loyalistcollege.com
http://www.wes.org/ca

